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Deai Ms Dortch. 

AARP appreciates having the opportunity to file ex parte comments with the Federal 
Coinmuniciitions Coininission (FCC) in  a rulemaking pioceeding regarding competition for 
directory assistance. A A R P  ha.; participated in varioiih proceedings before the FCC because we 
recognix the essntial  rolc th31 telephonc service playb in the lives of AARP members, to the 
cxlent that this servicc is actually a nccesvty I n  general, wc support rules and rcgulations that 
beneiit consumcrc by promoting competition and giving them lower prices, more choice and 
hghc r  quality sei vicm 

111 this proceeding, the Commission asks whether changes are nceded to promote competition in 
the markct for retail wircline directory assistance services. For the following reasons, we believe 
changes ;Ire needcd First, conjumers spcnd more than $5 billion on wireline directory assistance 
and yct the market ha \  not been subject to any r c t a ~ l  cornpetition. That is a significant market 
that should no longer be ignored Second, i t  is clear that incumbent local exchange carriers 
(LECs) have cxcluivc control over rctail wireline directory assistance through their control of 
the 41 1 number Nonlocal dircctory assistance products now offered via 41 1 have strengthened 
Ihc incumbent LECs' control of  the wireline directory assistance market and without regulalory 
actioti, that trciid only will continue 

Third, since 1996 the ictail wircliiie directory awstance markct has seen steady or increasing 
prices (documented in the record by the Deparlment of Labor), stagnant or decreasing quality of 
information provided to consumers, and l i t t le  or no innovation. Fourth, we have seen how 
competition can bencfit consumers in other inarkcts For example, in the wireless sector, where 
cornpctitive dil-cctoly i issistancc providers have emerged at the wholesale level, constlmers have 
\een innovation'. such as automatic call completion, and improved directory asslstance bervlces 
such as driving direction>, movie listings and restaurant rcservations. Finally, competitive 
clireck~ry a w s ~ i n c e  providers ofteii tise live operators and provide higher quality service and 
$rearei' reliability than othei directory nssistniice providers 

Secrctaiy ?IFICE OF THE SECRETMY 

" ' .c". .~ ~ 

,':,. ' 

L'; '  1 , .  , 

. ~. -~ .~ .~ 

Natlonal Headquarters 601 E Street. N W !  Washington, DC 20049 ~ 202-434-2277 1800-424-3410 1877-434-7598 toll-free my 
James  G Parkei, President ~ Willlam D Novelli, Executive Director and CEO I ~ ~ ~ v v a a r r ,  a , ?  



2 

For r h c x  rerlsoiis, AARP urges the Cominission to take action to promote retail wireline 
compctition. We think that i t  is time for the Cornmisslon to tiiin its attention to thls sector of the 
telccommunlcations economy that has been insulated from competition AARP is confident that 
con\uiner\ will realize tangible benefits as il cesult of the Commission’s pol~cies to promote retail 
dircctory assistance competition. We urge the Commission to take prompt action to make retail 
wirclinc directory assistance competition a reality. 


